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SOCIAL 
F a c e b o o k l aunched a n e w t o o l in 
late s u m m e r cal led Brand Collabs 
Manage r t h a t enables brands t o run 
a search fo r c o n t e n t creators and inf luencers 
w h o cou ld be used t o p r o m o t e t h e i r p r o d ­
ucts . Facebook had been t e s t i ng t he t o o l w i t h 
some brands b u t is o p e n i n g it up t o m o r e 
b rands via t he Brand Collabs Manage r page 
o n Facebook. There's a w a y fo r creators t o 
sign u p and be no t i ced and a way fo r b rands 
t o s ign u p a n d use t he search t o o l t o f i n d 
t h e m . Brands can p l u g in i n f o r m a t i o n o n 
d e m o g r a p h i c s and interests t o f i n d in f luenc ­
ers w h o m e e t the i r aud ience , and brands 
can v i ew a h i s to ry o f t h e c o n t e n t creator 's 
p rev ious b r a n d e d w o r k or genera l posts . The 
in f luencers range in aud ience f r o m 25,000 t o 
8 m i l l i on fans. 

Find Creators for Branded Content 
Partnerships 
Brand Collabs Manager makes it easier for brands and 
influential content creators to find each other. 

c SIGN UP AS A BRAND J 

Reach Your Target Audience 

See how closely each creator's audience 
matches yours based on criteria like interests, 
gender, age range and more. 

Discover Fresh Talent 

Explore up-and-coming creators with follower 
counts ranging from 25,000 to 8 million. 

See Brands Creators Have Worked With 
Browse creators' history of branded content 
posts on Facebook and view a list of past 
business partners. 

Change tut and color 
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H e l p i n g b rands create m o r e e n g a g i n g m o b i l e v ideos , F a c e b o o k 
l aunched its V i deo Creat ion Kit, a series o f f o u r t e m p l a t e s t h r o u g h 
w h i c h brands can use ex i s t ing mater ia ls f o r a qu i ck and easy w a y t o 
b u i l d o u t a b r and- fo rwa rd m o b i l e v i deo . The t emp l a t e s are f o u n d in 
t h e Ads Manage r t o o l unde r t h e s ingle v i d e o and s l ideshow fo rma t s , 
and u n d e r t h e Pub l i sh ing Tools header o n t h e brand's Facebook 
page, a cco rd ing t o a b l o g pos t a n n o u n c i n g t h e n e w ki t . The t e m ­
plates are f r a m e d a r o u n d h o w m a n y p r o d u c t s are b e i n g f ea tu red , 
h o w l o n g t h e v i d e o w i l l r un , and if it's a p r o d u c t bene f i t v i d e o or a 
d iscovery v i deo . Marketers can use t h e kit t o c rop v ideos fo r m o b i l e 

a n d f o l l o w o p t i o n s t o an ima te an image or change t e x t and color. 
The pos t says t h a t Facebook has learned t h a t brands t h a t run 

"mobi le- f i r s t c rea t i ve " have a 2 7 % l ikelier chance of d r i v i n g 
b r and l i f t and a 2 3 % h igher l i ke l i hood o f d r i v i n g t h r o u g h a 
message c o m p a r e d t o ads n o t o p t i m i z e d f o r m o b i l e . 
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L inger ie c o m p a n y Nator i t a p p e d 14 inf luencers t o be par t 
o f its #MyNatori social c a m p a i g n , a na t iona l e f f o r t t h a t also 
inc ludes d ig i ta l ads and o u t d o o r mater ia ls at bus stops and 
o n t o p o f taxis in New York. The c a m p a i g n ce lebrates divers i ty , 
n o t j u s t in e thn i c i t y b u t b o d y t y p e and age o f Nator i consumers 
The inf luencers p o s t e d images in the i r Ins tagram accounts and 
shared posts o n Tw i t t e r and o t h e r social p l a t f o rms . Nator i also 
hos ted a spo t o n YouTube t o discuss n e w p r o d u c t s c o m i n g o u t 
a l o n g w i t h t h e c a m p a i g n . 

LOCAL 
A c c u w e a t h e r is i n t e g r a t i n g F o u r s q u a r e ' s P i lg r im 
SDK in to its a p p t o p rov ide Accuwea the r users w i t h 
i n f o r m a t i o n a b o u t businesses and t he wea the r a r o u n d 
t h e m . The P i lgr im SDK prov ides i n f o r m a t i o n o n m o r e 
t h a n 105 m i l l i on venues w o r l d w i d e via t he Foursquare 
Places database. W i t h Accuweather , users w h o share 
the i r l oca t ion w i l l g e t no t i f i ca t ions a b o u t places near 
t h e m t h a t cou ld be i m p a c t e d by wea ther . A no t i f i c a ­
t i o n cou ld be a w a r n i n g fo r a user t o b r i n g an u m 
brel la be fore h e a d i n g t o a restaurant , or it c o u l d 
r e c o m m e n d a store nearby t o buy an umbre l l a . 

F O U R S Q U A R E 
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MOBILE 
W e g m a n s Food Marke t s is t h e f i rs t retai ler t o 
j o i n t h e Aira Supermarke t N e t w o r k , a p l a t f o r m 
f r o m A i ra , San D iego . The lat ter is a s t a r t u p t h a t 
has d e v e l o p e d t h e Aira iOS m o b i l e a p p t o assist b l i n d 
or v isual ly i m p a i r e d shoppers t o wa lk and shop ins ide a 
retai l s tore . Shoppers w i t h t he Aira a p p can n o w enter a 
W e g m a n s store a n d t h r o u g h t h e a p p be c o n n e c t e d t o a 
live, r emote , t r a i ned profess iona l w h o helps t h a t s h o p ­
per nav igate t he store t o f i n d i tems o n her s h o p p i n g list 
and answer any ques t ions . The Aira "Explorer," as they ' re 
ca l led, leverages too l s like GPS, a m a p o f t he store, p r o d ­
uc t and store i n f o r m a t i o n that ' s au tomat i c a l l y sourced 
f r o m Wegmans ' webs i t e or on l ine , a n d a live camera 
s t ream. Aira also has bu i l t smar t glasses t h a t can pair t o a 
p h o n e t o assist shoppers . 
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Shop For Your Daily Needs 

Shopper Marketing 

THE SITE PROVIDES EASY ACCESS TO: 

So-Lo-Mo Central: social, local 
Institute news. and mobile marketing activity 

Special reports, including trends at retail. 

surveys and expert roundtables. Case studies focused on brand 

People profiles, including and retailer programs. 

various Who's Who reports. Topical white papers and 

Commentary from P2PI's editors. supplierguides. 

Bid My Basket 
Submit to marketplace and have 

retailers bid 
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A n e w m o b i l e a p p ca l led 
Yabeee (note t h a t it's s imi lar 
t o eBay in reverse) f r o m N e w 
York-based Y a b e e e has en te red 
t h e marke t t o aid shoppers w i t h b u i l d ­
ing o u t s h o p p i n g lists a n d keep ing t rack 
of i n ven to r y at h o m e . It o f fers a w a y t o 
f i n d t he best pr ice avai lable for p r o d u c t s 
on l i ne . A consumer can snap a p h o t o o f 
a UPC and t he p r o d u c t w i l l be a d d e d t o 
a s h o p p i n g list. The Yabeee a p p wi l l a u ­
t oma t i c a l l y seek and c o m p a r e t h e pr ice 
o f t h a t p r o d u c t f r o m na t iona l and local 
retai lers on l i ne ( i n c lud ing t he pre fe r red 
retai lers t h a t a user selects in advance) . 
A p p users can also snap p h o t o s o f t he i r 
pantr ies at h o m e t o keep a d ig i t a l record 
of wha t ' s in t he cab inets . 

ShopperMarketii 
The new and improved ShopperMarketingMag.com 

provides a deep dive into the world of shopper 

marketing with new page layout, navigational 

design and search functionality that is straight­

forward and intuitive. 

PATH TO PURCHASE „ 
INSTITUTE E n s e m b l e l Q 

http://ShopperMarketingMag.com
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unkin' fans can now 
order with Alexa. 

D D "Alexa, open Dunkin'." 

D u n k i n ' D o n u t s has i n t eg ra t ed i n to Amazon 's Alexa t h e fea ture w i t h i n its 
m o b i l e a p p t h a t enables consumers t o o rde r cof fee, sandwiches and f o o d 
over t h e p h o n e t o have it ready f o r p i c k u p at a nearby l oca t ion . The On-the-Go 
M o b i l e O r d e r i n g fea ture is fo r DD Perks Rewards m e m b e r s in t he app and n o w also 
Alexa. W h e n us ing Alexa, t h e rewards m e m b e r s sync u p the i r rewards account w i t h 
t he i r A m a z o n account . The users s imp l y call o n A lexa t o o rde r and r epo r t w h e r e t he 
o rde r w i l l be p icked up a n d w h a t t i m e t o have t he o rder ready. The o rder is a u t o m a t i ­
cal ly processed t h r o u g h t h e m o b i l e a p p that 's synced t o A lexa. This is t h e second t i m e 
D u n k i n ' has t a p p e d Amazon 's Alexa; last year it l aunched a da i l y qu iz ski l l . 

A u g m e n t e d real ity c o m p a n y 8 th Wall, 
Palo Al to, California, l aunched 8 t h Wall 
Web, a new so lu t ion tha t br ings t he 
AR exper ience t o a mob i l e-op t im ized 
w e b browser and removes t he need for 
consumers t o d o w n l o a d a speci f ied app 
t o ge t con t en t or t o scan a physical image 
marker like a QR code o n a package t o 
access con ten t . The n e w p l a t f o r m can 
take AR con ten t prev iously on ly v i ewab le 
by mob i l e a p p and make tha t exper ience 
immed i a t e l y accessible via the camera 
a n d w e b b r o w s e r o n a s m a r t p h o n e . 8 th 
Wall says in a release t h a t t he new t o o l was 
bu i l t w i t h s tandards-compl iant JavaScript 
a n d WebGL to i m p l e m e n t the company 's 
S imul taneous Local izat ion and M a p p i n g 
(SLAM) eng ine , w h i c h offers a real-time AR 
exper ience inside a mob i l e browser. 

Using San Francisco-based Doo rDash 
fo r de l ivery service, Ch ipo t l e a n n o u n c e d 
in-app de l i very o f its f o o d f r o m 1,800 o f its 
restaurants whe re DoorDash serves. The 
ab i l i t y t o order f o o d for de l ivery w i t h i n t he 
m o b i l e app jo ins a recent test in 350 stores 
o f o r d e r i n g f o o d w i t h i n the mob i l e app 
and hav ing it wa i t o n a des ignated shelf 
at a selected restaurant. Consumers us ing 
t he app can select w h a t ingred ients and 
t o p p i n g s t o p u t in a bur r i to , for example , 
inside t he app, and t h e n cooks at the 
restaurant f o l l ow an in fograph ic de l ivered 
t o t h e m . The f o o d is b a g g e d and w a i t i n g 
o n a shelf or handed of f t o a DoorDash d e ­
liverer. To announce t he de l ivery feature, 
Ch ipo t l e o f fe red free del ivery o n f o o d 
orders b e t w e e n A u g . 27 and Sept. 12. 


