
project focus 

Photography : M ichae l Franke 

M U L B E R R Y 
Regent Street, London 

Design: Johnny Coca & Faye Toogood 
•pening date: September 2018 
Store size: 278 sq m 

Looking to col lect ive!/ redefine the 
shopping exper ience. MuIberr/creat ive 
director. Johnn/ Coca a n d Interior designer 
Fa/e Toogood have deve loped a fresh, 
contemporar/ Interior for the leather goods 
brand that reads more like a welcoming 
home than a tradit ional retail environment. 
The new retail concept was unvei led In 
September at the new Regent Street store 
a h e a d of a g lobal rollout. 

Sophisticated but untradit lonal a n d 
strikingly modern with a hint of her itage, 
the retail redesign captures the essence 
of Mulberr/'s point of view, creating a 
tacti le space In which the brand can 
be rediscovered. 

Inspired b / t h e painter l / qualit ies 
of bucol ic British landscapes a n d the ^ 
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strong but simple geometr ic forms 
of Brutalist architecture. Coca a n d 
Toogood have explored the b e a u t / o f 
contrast ing materials, volumes, shapes, 
scales a n d sensibilities, throughout their 
des ign concept . 

The store concept plays upon 
Mulberry's her i tage-brand status by 
paying tribute to the raw power of the 
British landscape In al l its m a n / forms, 
sa/s Toogood. 

Design highlights of the two-store/ 
Regent Street space Include wall coverings 
a n d hand-tuf ted rugs based on British 
landscapes h a n d - p a i n t e d b/Toogood' s 
studio, as well as bespoke 'Mulberry Green' 
ceramic tiles, which make decorat ive 
appearances across the Interiors. Including 
the stairwell. 

Large, p e b b l e - s h a p e d mirrored 
cupboards , wooden totems, sculptural 
consoles a n d cant i levered shelving are 
dotted throughout the store, while the 
dressing rooms are marked by a tradit ional, 
panel led resin door in a light shade of pink. 

Individual chang ing rooms featur ing 
yel low resin doors are gathered a round a 
communal area that houses rust-coloured 
seating a n d tradit ional British ceramics. 

1 wanted the new Mulberry stores to 
be Immersive environments with the feel 
of a home, a p lace to go a n d explore 

the modern British identity of the brand. ' 
explains Coca. I chose to work with Faye 
Toogood because she is an inspiring 
woman, a creative force a n d a bold mind. 
Together, we are redefining this essential 
part of our visual vocabulary, a n d bui lding 
a new chapter for the brand. ' 

The new Regent Street store also offers 
a host of seamless omnlchannel services, 
including mobi le payment points, cl ick a n d 
collect, two-hour same-say delivery across 
central London a n d endless aisle shopping, 
giving customers access to products from 
any Mulberry store worldwide. 

'I'm excited to be open ing our new 
g lobal f lagship at 100 Regent Street where 

we have created a rich a n d vibrant store 
concept that brings to life al l the elements 
of British landscape and architecture that 
inspire us. adds Coca. The pace a n d 
energy of Regent Street captures the spirit 
of Mulberry and is the perfect setting to 
unveil this new chapter of our brand. ' 

To celebrate the launch of the store. 
Coca has created an exclusive col lection 
of the newly introduced Harlow b a g family 
in seasonal animations. Avai lable only 
at the Regent Street f lagship, the 
l imited-edit ion range will sit a longs ide the 
full autumn winter 18 col lect ion of men's 
a n d women's bags, ready-to-wear, shoes 
a n d jewellery. RF 


