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A new era for category management (Retail Leader)
Brexit, retailers get ready for no deal (Retail Week)
Calling for a new lease of life (Retail Week)
Customers prefer to buy brands (Progressive Grocer)
Hammerson's new retail strategy (Retail Week)
Inside the mind of a new retail CEO (Retail Week)

Meal kits, when the digital needs the physical (Progressive Grocer)
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e Secrets of the Argos innovation revolution (Retail Week)

e The new forces in world retail (Retail Week)

e The new retail theatre (Retail Week)

e Waitrose will stand out grocery (Retail Week)

e Why Amazon needs stores to win European grocery (Retail Week)

e Why brands matter now (Retail Leader)
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e Boulanger et les Galeries Lafayette font Comptoir commun (LSA)
e Froid la distribution passe peu a peu aux gaz propres (LSA)

e La distribution britannique en pleine déconfiture (LSA)

e Le project d’entrepét de Monoprix avec Ocado (LSA)

RETAIL DESIGN & NEW OPENINGS
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e AMO's car showroom in Seoul (Frame)
e Convenience with a view (Convenience Store)
e From factory outlets to retail, leisure and lifestyle destinations (Retail Focus)

e In and around Brighton (Retail Focus)
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Inside Gentle Monster in London (Retail Focus)

Inside Texas Best Smokehouse (Convenience Store)

New Foot Locker store opens in London (Retail Focus)

Smart & Final, a different retailer (Retail Leader)

Sport Direct store opens in West Thurrock, Essex (Retail Focus)
Ssenses flagship by David Chipperfield in Montreal (Frame)

We Work introduces an accessible ownership model (Frame)

Zero Waste Bistro offers sustainability in New York (Frame)
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Le catalan Ametller s’appuie sur les racinées (LSA)

Mon lit et moi pousse la personnalisation a extréme (LSA)

GREEN RETAIL
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Driving into the future (Convenience Store)
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DIGITAL & TECHNOLOGY
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Amazon must pay its fair share of taxes (Retail Week)

Diving into delivery (Convenience Store)

Frictionless checkout gains traction (Convenience Store)

From food safety to the last mile (Progressive Grocer)

Leading in a digital world (Retail Week)

Making connections with 0T (Convenience Store)

Next level loyalty (Convenience Store)

Retail's new reality (Retail Week)

Solving the online profit equation (Retail Week)

The emergence of omnichannel (Convenience Store)

The Rise of Farfetch (Retail Week)

The UK's most digitally savvy grocers (Retail Week)

Time to get personal (Retail Focus)

Using real transaction data to transform customer strategy (Retail Week)
Voice ordering, should c-stores be listening? (Convenience Store)

Winning with new (Retail Leader)
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