
 

PRESS RELEASE 

END OF AUGUST 2018 

Click on the title to view the article 
 

  
 

 

SURVEY & INSIGHTS  

 Customer Experience Trends 2018 

 Online Shopping: Cutting Through the Noise 

 

THE LATEST RETAIL NEWS 

 English

 5 Key Ways For Brands To Own The Digital Shelf (Global Retail Brands) 

 Against The Grain (Monocle) 

 C-Stores Continue The Battle For Tobacco (Convenience Store) 

 Discounter Battle In Poland (Global Retail Brands) 

 Fossil, Staying On Message (Stores) 

 Gain An Unstructured Advantage (Retail Leader) 

 House Proud (Monocle) 

 N Brown Group, Democratizing Fashion (Internet Retailing) 

 Retailers And Suppliers In A Store Brand World (Global Retail Brands) 
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 Sating An Appetite (Monocle) 

 Store Brands Showing Promise In Growth Markets (Global Retail Brands) 

 The Path To Personalization (Retail Leader) 

 Top 100 Retailers (Stores) 

 Will Christmas Save The High Street? (Internet Retailing) 

 

French   

 Alliance and Partnership News in France (LSA) 

 Technology Creates Employee Free Stores in China (LSA) 

 French Government to Rule on Takeover Bid (LSA) 

 Carrefour and Tesco Developing Agreement Including Private Label (LSA) 

 

 

 

RETAIL DESIGN & NEW OPENINGS 

 English 

 Bricks-And-Mortar Are Still Actual (Frame)                

 Fit For Purpose (Monocle) 

 Inside Bashas' Window Rock Store In Arizona (Progressive Grocer) 

 La Rinascente Department Store From 2011 To 2017 (Frame) 

 London Is Home To The World's First 3D-Printed Store (Frame) 
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 The Goods Mart, A New Grocery Open In California (Convenience Store) 

 The Soriana Hypermarket experience (Global Retail Brands) 

 Why 99 Cents Only Isn’t A Dollar Store (Retail Leader) 

 

French   

 E.Lecierc Celebrates 20 Years in French Perfume Business (LSA) 

 The Success of the Psychology of Primark, Opening 13th Store in France (LSA) 

 

 

DIGITAL & TECHNOLOGY 

 English 

 Battle Of The Bulge (Monocle) 

 Click And Collect Reality Check (Retail Leader) 

 How To Optimize Click And Collect At Peak (Internet Retailing) 

 Keeping It Local (Stores) 

 Kengo Kuma Provides A Sensorial Experience (Frame)  

 Mobile, In Time For Christmas (Internet Retailing) 

 Paying For Christmas (Internet Retailing) 

 Discovering the Retail of the Future (Progressive Grocer) 

 Samsung Versus Xiaomi (Forbes Asia) 
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 The Omnichannel Secret Weapon (Global Retail Brands) 

 Well-Suited For Success (Stores) 

 When No One Is Watching (Stores) 

 Follett Enhances Its Online Experience With Al (Stores) 

 

French  

 Xiaomi, the « Apple Store » of China (LSA) 
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