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TRUE INNOVATION

ACHIEVED FROM IMPROVEMENTS IN EACH OF PRICE, QUALITY, AND CONVENIENCE

CONVENIENCE QUALITY




CONSUMER BEHAVIOR

TODAY’S CONSUMERS SEEK INDIVIDUAL MEAL SOLUTIONS RATHER THAN TRADITIONAL
GROCERY INVENTORY

Grocery Inventory CPG Model Meal Solution

What should | make? (Procurement)

MEAL SOLUTION LANDSCAPE

HOME DELIVERY

SR

(Product

Development) How much to buy?

HEAT & EAT
(Manufacturing)
GROCERY MEAL SOLUTION
So much waste!
How much do | have? (Inefficiencies) )
(Inventory)




TODAY

THE ONLY ENABLING PLATFORM CONNECTING BRANDS WITH THEIR CONSUMERS
THROUGH FOOD

MODEL ENABLES & EMPOWERS CONNECTIONS
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NEXT GENERATION RETAIL EXPERIENCE

CHEF’'D AND ITS STABLE OF BRANDS CAN MANAGE MEAL KIT CATEGORY AT THE STORE
LEVEL

Natural Extended Shelf Life

Personalize Content
RFI / Digital Scrap Management

Product Integration

Click & Collect
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E-Commerce Dropship




CHEF'D TODAY, TOMORROW, & FUTURE

FOCUSED ON MEAL SOLUTIONS OF THE FUTURE AND REDUCING FOOD COSTS BY 50%

RETAIL MASS LOCALIZED MASS
CUSTOMIZATION CUSTOMIZATION
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TASTE THE POSSIBILITIES




