
Agency Perspectives 
on 

New Store Design

Shoptalk_Las Vegas:03_20_18
The Evolution of the Retail Store
Track 2_Session 2 



360° 
Customer Journeys



BEFORE



MACY’S ‘ON CALL’,  USA 
Omnichannel expectations



THE NET SET, Global 
Social & community driven



MINIMUMS 
Influencer driven



IKEA PLACE APP 
Tech expectations: AR/VR 



SUPREME, UK 
Exclusive access



DURING



JOHN LEWIS ‘LOVED & FOUND’, UK 
Cultural curation



SONOS SHOWROOM 
Optimise, accelerate & enrich



T2, GLOBAL 
Authority & passion 



STORY, NEW YORK 
Newness & nowness



DOVER STREET MARKET, GLOBAL 
Digital backlash



AMAZON BOOKSTORE, NEW YORK 
Trust peer not brands



FARFETCH ‘STORE OF THE FUTURE’ 
Seamless simplicity



ARGOS, UK 
Instant gratification



ZARA, WESTFIELD, UK 
Ensuring efficiency



Ikea Order & Collection Point – Dale End
Birmingham, UK

IKEA ‘ORDER & COLLECT POINT’, UK 
Optimise footfall



AFTER



ENJOY 
Trusted brand allies



JO MALONE 
Exclusive expectations



PARIBUS 
Old school value: FOMO



BURBERRY  #TWEETCAM 
Participation & co-creation 



FUTURE CUSTOMER JOURNEYS ARE A 

360°
ECOSYSTEM
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