
CITY IN FOCUS 

LONDON I 
THE RETAIL CENTRE OF THE 

W O R L D B 
London regularly tops the table for the world's most attractive 
retail cities. But can it keep its top spot after Brexit? 

G lobally L o n d o n ranks second only to H o n g 

Kong for retai l expansion, according to 

CBRE's 2017 report H o w Global is the 

Business o f Retail. The report found that the major­

ity o f new retail brands opening i n London originate 

f r o m the US, demonstrating that London continues 

to be a magnet for international retailers want ing to 

establish their brand before expanding into Europe, 

the Middle East and Africa. 

According to London's New West End company, fy 

b n (€10 bn) is spent i n the West End every year. A n d 

despite Brexit jitters, like-for-like sales across the UK 

rose again i n September, by 2.9%, the best m o n t h for 

sales i n over three years, according to BDO's October 

H i g h Street Sales Tracker. 

BREXIT CONCERNS 
Despite these figures, the New West End company 

(which represents 6 0 0 retail, restaurant, hotels and 

property owners across London's key retail locations 

o f Bond Street, Oxford Street and Regent Street), is 

concerned about the uncertainty surrounding the 

UK's exit f rom the European U n i o n . 

'Although the West End has seen a marked increase 

i n spend f r o m international visitors since the Brex­

i t vote, largely as a result o f the devaluation o f the 

pound, this is not necessarily a fixed guarantee for 

economic prosperity over the next few years.' says 

CEO Jace Tyrrell. ' I t is crucial to keep retail issues on 

our government's radar, and r e m i n d partners that the 

West End is a huge economic asset to the U K - and 

must therefore be protected as we enter the u n k n o w n . ' 

Perhaps the biggest opportunity, says Tyrrell, lies w i t h 

the opening o f the new Elizabeth Line i n 2018. W i t h 

two new Crossrail stations opening at Tottenham Court 

Road and Bond Street, the area is gearing up for its ar­

rival and the New West End company wants to ensure 

that street-level experience matches up to the passenger 

journey unfolding at platform level. 

'West End businesses are committed to capitalising on 

the opportunity that w i l l come w i t h the anticipated 60 

m i l l i o n additional visits to the West End each year that 

Crossrail w i l l b r ing , ' he says. 'The Elizabeth Line is set 

to transform London, and i t is exciting that the West 

End w i l l be at the very heart o f that transformation. ' 

REPURPOSINC TO MEET CHANCING DEMAND 
London is sti l l one o f the world's most dynamic destina­

tions, thanks to the city's ability to adapt fast to chang­

ing retail demand. 'We are seeing a lot o f repurposing 

o f retail space,' says Caitriona Hunter, director at CBRE 

Global Investors. A s an example, some o f our biggest 

department stores are looking at alternative uses. John 

Lewis is considering put t ing i n work stations that busi­

ness people can rent. Another department store is look­

ing at t u r n i n g two o f its floors into a hotel. ' 

However, the r i s ing t rend for internet shopping has 

brought new entrants onto the h igh street. Manufac­

turers w i t h strong brands are m o v i n g closer to their 

customers, i n c l u d i n g Dyson o n Oxford Street and Te-

sla at Brent Cross and Westfield shopping centres, and 

also at Canary Wharf . 
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Recently another car manufacturer, Seat, opened its first 

London retail store, a 610 m 2 u n i t at Westfield London 

shopping centre i n Shepherd's Bush w h i c h includes an 

'experience centre' along w i t h Seat merchandis ing and a 

'connectivity bar'. 

Microsoft is also p l a n n i n g to open its first U K store i n 

London, on Regent Street. I t w i l l showcase gaming, mixed 

reality, artificial intelligence and more , says the company. 

The rise o f enter ta inment is changing retai l store for­

mats. 'Lego isn ' t concerned where people buy, they want 

'Retail is all about 
the experience 
and community' 
Caitriona Hunter, 
director at CBRE Gl 

customers to enjoy playing w i t h the bricks i n store, and 

whether they buy there, or later onl ine , isn 't an issue 

for t h e m , ' says CBRE Global Investors' Hunter . ' It 's all 

about the experience and c o m m u n i t y . ' 

M a n y o f London's transport hubs have changed beyond 

recognit ion. CBRE Global Investors manages two big 

transport hubs i n London, at H a m m e r s m i t h and at Ful-

h a m . Rental g r o w t h i n t h e m is r i s i n g as new operators 

vie for space. ' I t used to be all about "grab and go", n o w 

there's m o r e retai l variety and some retailers, such as 

Boots the Chemist , are m o v i n g i n and t a k i n g smaller 

retail un i t s t h a n they w o u l d otherwise take i n shopping 

centres. They w a n t to be everywhere,' says Hunter . 

THE RISE OF FOOD & BEVERAGE 
The greatest a m o u n t o f repurpos ing i n London's retail 

centres i n recent years has been because o f the rise o f 

food and beverage operators, w i t h a lot o f the city's big­

ger shopping centres now seeing a r o u n d 2 0 % o f space 

dedicated to F&B. I n transport hubs , it's 6 0 % o f avail­

able retai l space, says Hunter . 

However, the meteoric rise o f F&B f inal ly seems to be 

s lowing d o w n . 'We are seeing saturation i n some areas, 

and there are food outlets w h i c h w i l l not survive,' says 

Hunter . ' M a n y food & beverage operators are backed by 

private equity w h o are s imply l o o k i n g to gain turnover. 

W h i l e I t h i n k the U K has changed its culture and m a n y 

see eating out as a non-discretionary expenditure, only 

the best operators w i l l survive. 

'We are seeking to let a retai l u n i t at F u l h a m tube sta­

t ion's ticket ha l l to a creative operator, rather t h a n the 

usual mult i - s i te popular food operator. We are not aban­

d o n i n g the landlord's a m b i t i o n for y ie ld and certainty, 

b u t i t is i m p o r t a n t to create a different offer.' 
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CITY IN FOCUS 

RISING P SEH E TION 
DRIVE RETAI I 
EXPANSION 
ACROSS LONDON 

The Brexit effect has seen some o f London's b ig f inan­

cial companies shedding jobs, b u t the city's popula t ion 

is r i s ing , thanks i n part to a g r o w i n g tech and creative 

c o m m u n i t y . 

The U K capital current ly has a popula t ion o f 8.8 m i l l i o n , 

a figure w h i c h is predicted to cont inue r i s ing . L o n d o n 

also has a m u c h younger p o p u l a t i o n t h a n the rest o f Brit­

a in , w i t h a m e d i a n age o f just 34. O n l y u . 6 % o f London­

ers are aged over 65. 

London's hot retail spots, particularly for tour i sm, continue 

to be the area around Oxford Street, Bond Street and Re­

gent Street, but there is also a significant shift nor th where 

King's Cross is undergoing a massive repositioning. 

A n o t h e r area where the excitement is g r o w i n g is Batter-

sea i n South West London. A n d Shoreditch, w h i c h be­

came h o m e to the world 's first pop-up m a l l at Boxpark i n 

2011, continues to attract some o f the city's coolest stores 

and restaurants, part icularly o n Redchurch Street. 

According to Appear Here, which pioneered the rent ing 

o f shops, markets and pop-ups i n London and around the 

wor ld , the rise o f Redchurch Street has been going o n for 

a few years. I n that t ime, this once shabby street m central 

Shoreditch has become a natural home for popular local 

boutiques and established brand favourites, such as A u b i n 

& Wil ls , Labour and Wait and 11 Boundary womenswear. 

REDCHURCH STREET, SHOREDITCH 

BATTERSEA, A NEW CENTRE FOR LONDON 
The iconic Battersea Power Station is finally be ing rede­

veloped after decades o f neglect and failed development 

strategies. The project got a b i g boost i n September 2016 

w h e n tech company Apple announced plans to relocate 

1,400 o f its employees, current ly based i n an office at Ox­

f o r d Circus, to a new headquarters c o m p r i s i n g 152,000 

m 2 o f space inside the converted riverside power station, 

i n 2021. 

Apple 's early c o m m i t m e n t to Battersea w i l l be a b i g en­

couragement to other brands, ' says Caitr iona Hunter , 

director at CBRE Global Investors. 

The Battersea Power Station Development company, 

supported by Malaysian f inancial groups SP Setia Ber-

had, Sime Darby a n d Employees Provident Fund, is 

b r i n g i n g the enormous l isted b u i l d i n g and surround­

i n g area back to life as an innovative mixed-use ne igh­

b o u r h o o d - a place for locals, tourists and residents 

to enjoy restaurants, shops, parks and cu l tura l spaces, 

says the company. The £c¡ b n (€10 bn) development i n ­

cludes a new u n d e r g r o u n d t r a m station, 1.25 m i l l i o n sq ft 

(116,000 m') o f office space, over 4 , 0 0 0 homes, a concert 

ha l l and cu l tura l space, as wel l as retai l . I t is scheduled 

for comple t ion i n 2026 . 

The company predicts that Battersea Power Station w i l l 

become one o f the biggest retail destinations i n Lon­

don. Stores and restaurants are n o w b e g i n n i n g to open 

at Circus West Village. These inc lude B o o m Cycle, an 

indoor s p i n n i n g fitness centre w h i c h opened its first 

g y m i n Shoreditch i n 2011, and restaurants i n c l u d i n g 

Danish pizza restaurant Mother a n d café bar No . 29 

Power Station West. 
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KING'S CROSS, LONDON 
Visitors heading to King's Cross, L o n d o n w o u l d be h a r d 

p u t to imagine that i t was once an underused, indust r ia l 

wasteland w h i c h was also h o m e to one o f the city's big­

gest railway t e r m i n i . 

N o w the 67-acre (27-hectare) site is be ing t ransformed 

into a new part o f the city w i t h homes, shops, offices, gal­

leries, bars, restaurants, schools and a university. 

W h e n the regeneration is completed i n 2 0 2 0 , the mixed-

use development be ing undertaken by developers Argent 

w i l l comprise 50 new bui ld ings , 1,900 new homes, 20 

new streets and 26 acres (10 hectares) o f open space. 

The location is already home to thousands o f workers, 

residents and students f r o m Central Saint Mart ins , the 

renowned arts and design college and part o f University 

o f the Arts London. By 2020, 45,000 people a day w i l l 

benefit f r o m 152,000 m 2 o f retail and leisure, 180 retail 

units , 2 .000 homes, 1.03 m i l l i o n m 2 o f office space and a 

projected annual retail spend o f £1.6 bn.Central to King's 

Cross retail offer is King's Boulevard, l i n k i n g the transport 

hubs o f King's Cross & St Pancras to Granary Square. The 

traffic-free Coal Drops Yard is at the heart o f the retail area. 

Nike's Central, its new global retail concept, was one o f 

the first to open and King's Boulevard was the first i n the 

w o r l d . Jigsaw has opened a 762 m 2 store and & Other Sto­

ries, a one-stop styl ing destination founded i n 2010, w i l l 

open its fifth L o n d o n store i n a 1,800 m 2 space o n King's 

Boulevard. i8montrose has also opened a 500 m 2 space 

designed as a gallery, s h o w r o o m and shop, and Carhartt 

W o r k I n Progress (WIP) has opened a 762 m 2 store de­

signed by Faye Toogood. 

H y b r i d stores are also part o f the King's Cross mix . Spir-

i t l a n d is a cafe and bar b u i l t a round a world-class sound 

system. A cafe and workspace by day, and bar by n ight , 

the venue also hosts Spir i t land Sound Studio, a radio 

product ion suite. There's also a shop sell ing music v i n y l , 

headphones, record bags and musica l equipment . 

I n September, design brand T o m D i x o n announced 

i t w o u l d relocate to a 5,334 m 2 complex at King's Cross 

to create a new global headquarters hous ing a flagship 

shop, showroom, office, restaurant and cafe. 

There are around 50 uni t s i n Coal Drops Yard and Ar­

gent is i n negotiations on around 30. Contracts have been 

exchanged o n four and another 10 are going t h r o u g h le­

gal procedures. 'King's Cross provides a great physical 

mixed-use env i ronment for brands, ' says Craig W h i t e , 

project director at Argent . 'We are h e l p i n g t h e m take 

their brands to the customers, digital ly and physically.' 

LONDON'S RETAIL OLYMPIC LEGACY 
Westfield opened its Stratford City shopping centre a 

year ahead o f the 2012 L o n d o n Olympics . W i t h over 250 

shops, over 8 0 places to eat a n d d r i n k , c inema, hotels, 

and other leisure activities, the /1.75 b n development at­

tracted 48 m i l l i o n visitors i n the O l y m p i c year. 

N o w a ^2.4 b n mixed-use development is u n d e r way 

next to Queen Elizabeth O l y m p i c Park and Stratford I n ­

ternat ional t r a i n station w h i c h w i l l eventually house over 

25 ,000 workers w h e n completed i n 2025. 

A r o u n d 52 ,000 sq ft (1,400 m 2 ) o f shops, restaurants 

a n d cafes w i l l sit alongside 4 m i l l i o n sq ft (370,000 m 2 ) 

o f grade A office space and 333 new homes. The Finan­

cial Conduct Authori ty , Transport for L o n d o n , Cancer 

Research U K and Br i t i sh Counc i l have agreed leases o n 

office space, b r i n g i n g the total n u m b e r o f people soon to 

be w o r k i n g at the development to over 8 ,000 . 

Alongside the Internat iona l Quarter, the fo rmer athlete's 

village, East Village, is b e c o m i n g London's newest neigh­

bourhood . Nearly 6 , 0 0 0 people, and 23 retailers, m a n y 

independent , n o w call East Village h o m e , and over the 

c o m i n g years it 's set to grow further. 

INTERNATIONAL QUARTER, STRATFORD 
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