
l ight ing refurbs 

Lighting's job i n retail is complex. Refurbishments offer the opportunity to let i t shine by enticing customers 
into the store or shopping mall , wr i tes Francis Pearce. 

Lighting is a vital aspect of real world 
retail des ign a n d a key element of any 
refurbishment regardless of scale, from 
refreshing the displays In one small shop 
to regenerat ing an entire town with a new 
retail quarter. Attracting customers, keeping 
them on-site a n d ensuring that they want to 
come b a c k are important as understanding 
their wants, needs a n d habits. 

Lighting affects all of these on the 
physical a n d psychological level, by 
highl ight ing goods a n d Increasing their 
a p p e a l but also by enabl ing customers to 
find what they want and to shop at a p a c e 
that suits them. In addi t ion, brands need 
refreshing. Interior designs a n d displays 
become tired or c l iched a n d layouts may 
require alter ing to Improve the flow of 
customer traffic or to a c c o m m o d a t e new 
product lines or concessions. 

The need to save energy a n d expense 

by using more efficient l ight sources was 
once a lesson that l ighting designers and 
facilities managers h a d to drive home. With 
the dominance of LED l ighting, in particular, 
a n d the out lawing of some other types of 
lamp, these are now a given: the focus has 
shifted to issues such as consistency a n d 
colour rendering, which enables shoppers 
to j u d g e the real a p p e a r a n c e of goods 
from fabrics to fruit. 

Lighting consultant Mary Rushton-
Beales of Lighting Design House has 
tack led refurbishments of every size a n d 
says that large or small they offer a second 
c h a n c e to c h a n g e the l ighting to what it 
should have been In the first p lace. ' She 

Main image: Inverse Lighting's scheme 
draws customers in at Slam Discovery 
in Bangkok. 

adds that they are also an opportunity to 
install or prepare to use new technology. ' 

With retailers looking for ways to make 
the shopper s experience more enjoyable 
a n d worth a return visit, l ighting Increasingly 
has to encompass forms of video or 
screen-based retal ltalnment' that, 
introduced willy-nilly, c a n unba lance the 
l ighting mix In a store, a d d i n g glare or 
distracting shoppers unhelpfully. If d e m a n d 
is c h a n g i n g , there is also supply-s ide 
pressure on retailers: l ighting has become 
so rel iable a n d eff icient that the l ighting 
industry has had to find new things for 
l ighting to do . for example, monitoring 
purchasing habits a n d steering shoppers 
towards personal ised' offers. But before 
the l ighting can d o that, it has to help draw 
customers into the space. In the first p lace. 

The London a n d Hong Kong-based 
consultancy Inverse Lighting provided one ^ 
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l ight ing refurbs 

Right: Gold-f in ished geometr ic kites', 
up-l i t with spotlights, des igned by 
Lighting Design International at Sunset 
Walk. Centre:MK 

Below: PJC Light Studio seamlessly 
Integrated l ighting into the architectural 
l a n g u a g e of the 16th-century Fondaco 
dei Tedeschi In Venice, home to 
h igh -end retailer DFS. 

of the most stunning, recent examples 
of how this c a n be ach ieved with the 
renovation of a dark, narrow-fronted 
shopping centre In Bangkok, now known 
as Slam Discovery. Japanese architect 
Nendo o p e n e d up the f rontage to create a 
l ight-f i l led, h igh-spec retail space. Inside, 
the circular atriums dot ted throughout 
the bui ld ing were turned Into one big 
e longated canyon- l ike space nearly 60m 
long. Along one side of this new atrium 
there Is a wall of some 200 f rame-shaped 
boxes with v ideo monitors, d igi tal s ignage 
a n d displays: part artwork, part directory for 
the self-curated retail space that fills the 
majority of the interior. 

The new f rontage has a doub le skin 
of layered g laz ing Incorporating lit frames 
des igned by Inverse to draw customers 
Into the centre. The ar rangement of slim, 
rectangular frames, whose size a n d density 
varies, exactly matches that of the light 
boxes within. The combinat ion gives the 
bui ld ing depth a n d dynamism that has 
transformed It from a dingy block into an 
Inviting empor ium. 

Closer to home, the refurbishment of 
Sunset Walk at Centre:MK in Milton Keynes, 
a grade- l l listed bui lding with daylit arcades 
a n d a mirrored façade dat ing from 1979. 
provides another example of a scheme 
that creates a dest inat ion. Having the right 
shops is only half the attract ion: consumers 
want the overall experience to be one 
of visual stimulation a n d luxury, says 
Lighting Design International, which paid 
special attention to the entrance atriums, 
emphasis ing their volume a n d giving 
the centre a strong a n d ent icing visual 
presence when v iewed from distance. 

Gold-f in ished geometr ic kites', uplit 
with spotlights, lead the visitor to the lower 
cel l lnged mall, where they are echoed 
In a total of 960 hexagonal , mirrored 
cei l ing lights fashioned from stainless 
steel. Their auric finish evokes luxury but 
in addit ion to psychological comforts they 
provide pract ical benefits including high 
colour- render ing a n d luminous output, 
full d lmmabi l i ty a n d ease of Installation 
a n d maintenance. 

Their six-sldedness highlights an 
aspect of l ighting that Is rarely commented 
on: the shape of fittings - usually ob long 
a n d flat or approximately spherical 
a n d pendant. If not a line of spotlights. 
Their hexagonal design means they are 
tessellated to give even, shadow-free light. 
But they also fit with the space. Mark Ridler. 
head of l ighting at BDP. has remarked 
that one of the reasons that circular or 
doughnut - shaped fittings are so often used 
In refurbishments Is that they look right In 
awkward shaped or l inking spaces. 

In addit ion to ensuring the right qual i ty 
of l ighting, professional l ighting designers 
a im to respond to the architecture a n d the 
fabric of the site, a task made all the more 
complex with bui ldings of architectural or 
historic Importance. 

Situated next to the Rlalto Bridge, 
the four-storey. 16th-century Fondaco del 
Tedeschl In Venice, is one of the city's most 
historically s ignif icant a n d largest bui ldings. 
In 2009, the Benetton family commiss ioned 
OMA to restore It a n d transform It the 
9.000 sq m bui lding Into a department 
store. It was subsequently leased by Hong 
Kong-based, h igh-end retailer DFS. which 
brought In Jamie Fobert Architects to 
design the interior spaces. As Phil Caton. 
founder of PJC Light Studio, remarks, the 
combinat ion of two architects, the local 
preservation authority a n d effectively two 
clients made this a very polit ically sensitive 

project to work on with many barriers to 
cross a n d approvals to ga in . ' 

The brief was to seamlessly Integrate 
the l ighting Into the architectural language 
to provide the correct b a l a n c e and qual i ty 
of l ight for a large, prestigious retail 
environment, plus the flexibility to respond 
to any changes In layout required by 
Individual brands. Visual a p p e a r a n c e of 
the l ighting was to be discreet with a high 
qual i ty of detai l ing. Integrated concea led 
light details Into the furniture design to 
enhance the visual interest of e a c h space 
a n d bring maximum focus to the product 
displays. The eventual des ign Included 
a pendant l ighting solution spanning the 
whole third-f loor Beauty Hall: the subtle 
Integration of l ighting Into furniture a n d 
the development of a complex cei l ing 
duct pattern to house the high level 
l ighting without det ract ing from or 
disturbing the architecture. 

Often, though, on smaller projects, 
budgets a n d ambit ions are limited a n d 
chang ing the layout a n d wiring of l ighting 
systems may not be possible. Lighting 
design Is a j o b of the experts but on the 
simplest level. Rushton-Beales advises, 
but retailers can draw Inspiration from the 
design of the freestanding displays used 
by concessions - especial ly perfume a n d 
cosmetics companies - which often make 
use of Integrated, wel l - focused l ighting, 
to get the look.' 


