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Sportswear retailer ASICS has opened 
the doors to Its largest g lobal retail store, 
located on Regent Street In London. 
Featuring all four ASICS brands under one 
roof for the first t ime - ASICS. ASICS Tiger. 
Onitsuka Tiger and Hagldfs - the state-of-
the-art retail space has been designed by 
Brlnkworth and will bring to life the ASICS 
Sound Mind. Sound B o d / philosophy. The 
store showcases how ASICS can be part of 
eve r /a rea of a customer's lives and opens 
a new channel for the brand to reach a 
wider variety of shoppers. 

Ourwor ld is chang ing rapidly and 

our business is growing alongside this 
to become a leader In creating valued 
consumer connections. This store represents 
a statement that we are one brand that can 
deliver products for an active lifestyle and 
through our digital communities, apps and 
consumer Interaction we will also Inspire 
people to move, a n d enjoy the physical and 
mental benefits of exercise.' says Alistalr 
Cameron. CEO of ASICS EMEA. 

Under the gu idance of lead designer 
Sam Derrick, the store brings together the 
four Asics brands whilst maintaining a clear 
distinction between each. Innovative digital 

technologies are Included throughout the 
store to enhance the customer journey, and 
make the store Into a destination worthy of 
Its prominent location.' says a spokesperson 
for Brlnkworth. 

The two lifestyle brands. Onitsuka Tiger 
and ASICS Tiger, occupy half of the ground 
floor space, whilst the performance-focused 
ASICS Is showcased on the other half and In 
the basement, a longside Swedish outdoors 
brand Haglofs. Each brand is represented 
with Its own distinctive visual language 
at tuned to its specific focus, explains the 
Brinkworth spokesperson .^ 
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'MAPLE SLAT WALLS AND 
FLOORING PROVIDE A 
WARMTH THAT OFFSETS 
THE CONCRETE AND 
STEEL ELEMENTS,' 
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project focus 

The concept aims to express the 
innovation and technical excel lence of 
the ASICS brand through innovative and 
technical exploration and production, 
ba lanced with warm, human finishes and a 
world class service offer.' 

The new approach offers consumers a 
fully Integrated, holistic sports environment 
brought to life in an Innovative and 
elevated shopping experience where both 
the mind and the body are stimulated. 
The Sound Mind. Sound Body' ethos 
of the brand is consistently channel led 
through the use of living plant installations, 
sustainable products, natural wood finishes. 
LED lighting and technology, as well as a 
complimentary ju ice bar and in-house 
DJ booth. 

Digital touchpolnts feature throughout 
the store to allow customers to make 
informed choices about which product Is 
most appropr iate to their needs. X-Y plotter 
technology picks the requested shoebox 
from the rack a n d deposits It in a chute to 
either ground floor or basement, for fast 
and efficient delivery of shoes. Robotic 
arms in the window serve to explain and 
demonstrate key products to passers-by. 
Bleacher seating a n d ju ice dispenser 
taps make the store a destination where 
customers can hang out. A kinetic l ighting 
feature extends the full width of the ground 
floor to animate the space, with different 
colours pulsating at the same pace as the 
heart rate of a 100m sprinter. 

In the Motion ID area staff use sensors 
to assess a customer's running style in order 
to provide more specific product advice. 
The customisation area contains a body 
scanner to create personalised 3D printed 
tights a n d Foot Balance machines to form 
custom moulded insoles. 

The materials and colour palette take 
their cues from the brand s Japanese 
heritage, a n d from the Sound Mind. Sound 
Body' ethos. Maple slat walls and flooring 
provide a warmth that offsets the concrete 
and steel elements. Stainless steel is used 
in various finishes to unify the different 
brands.' says the Brlnkworth spokesperson. 

The design concept makes use of the 
existing shell of the bui lding to give each 
store a sense of locality: in the case of 
Regent Street this Includes a historic listed 
cei l ing. A new void was cut In the floor slab 
around the existing staircase to create a 
better connect ion between the ground 
floor and basement, revealing riveted 
steel beams. 

Our new Regent Street store Is a 
beacon for the ASICS DNA. Through the 
innovative retail space consumers can 
physically Interact with the brand witnessing 
the technology, breadth of product and 
"Sound Mind. Sound Body" philosophy. We 
will take all of the positive elements of this 
state-of-the-art offering and translate it 
through further store openings across the 
globe, as well as our shop-ln-shop and 

e-commerce platforms. Direct to consumer 
represents a strong part of the ASICS 
future and this is just the start.' says Scott 
Wakef ield, direct to consumer director. 
ASICS EMEA. 

The Regent Street space Is one of many 
new openings as part of a drive to create 
more physical brand stores in major city 
centres, including Berlin. Paris. Amsterdam. 
Tokyo and New York. RF 

'THE DESIGN CONCEPT 
MAKES USE OF THE 
EXISTING SHELL OF THE 
BUILDING TO GIVE EACH 
STORE A SENSE OF 
LOCALITY' 
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