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H o m e fo many b rands a n d m o d e r n t rade chains a n d even on l ine g roce ry stores, 
Banga lo re has been act ive in the consumer brands space fo r decades now. A l o n g w i th 
this, the city even developed a great set o f retail so lu t ion prov iders to dr ive BTL activity 
at GT a n d MT. Here some l ead ing retail solution p rov iders in Banga lo re w h o have 
successfully partnered with FMCG brands and evolved to provide new-age in-store 
b r a n d i n g so lut ions at retail env i ronments . 

Banga l o r e , the IT hub of the country 
has always been in the fo re f ron t 

since last t w o decades in w e l c o m i n g 
new ideas, brands and products and 
of course t echno log ies . Be it the 
launchpads of several brands in the 
F M C G sector, it is the headqua r t e r 
of var ious p o p u l a r labels wh ich 
are a par t of ou r dai ly lives. A n d 
with the city witnessing the b i r th of 
supermarkets da t ing back to 1936 
wi th Nl lg ir is 's f irst store o n Br igade 
Road and fo l l owed by Foodwor l d in 
the late 9 0 s , Banga lo re has been on 
the f ront ie r of m o d e r n retail business 
in Ind ia . 

Point of-Purchase 

The F M C G marke t of Banga lo re has 
been the b i r thp lace of many m o d e r n 
reta i l chains and f a m o u s brands 
such as ITC F O O D S , MTR, W i p r o 
C o n s u m e r Ca re , H ima l a ya Herba ls , 
Jyothi Laborator ies , Paperboat , 
ID Fresh Foods a n d Un ib ic Biscuits 
w h o used this city as the i r launch 
pads a n d now have expanded the i r 
presence all over the country . 

Industry Speaks 
Retail so lut ion providers in the reg ion 
have g rown in numbe r over the years 
a n d are s t rong in unders tand ing retail 
& s u p p o r t the industry wi th in-store 

marke t ing mate r i a l s/ e lements . The 
prominen t retail so lu t ion prov iders 
f r om Banga lo re believe that city 
has plenty of scope of the g rowth of 
consumer brands and retai lers in the 
reg ion , however the city poses cer ta in 
hurdles f o r the solut ions prov iders . 
Here's wha t they had to say: 

J ose Pa l an th inka l , Director , I dea l 
D e s i g n ment ions , " W e entered the 
Indian POP marke t f r om Banga lo re 
four years back when we expanded 
f rom D u b a i . This industry has 
matu red in the last 5-7 years with 
the spend ing power of consumers 
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TOP BANGALORE-BASED 
FMCG BRANDS 

ITC F O O D S 

B R I T A N N I A 

MTR 

H I M A L A Y A H E R B A L S 

H E C T O R B E V E R A G E S -
PAPER B O A T 

ID F R E S H F O O D S 

G L O B A L C O N S U M E R 
P R O D U C T S - L U V I T & 
C H E R I O 

W I P R O C O N S U M E R C A R E 
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g o i n g up a long wi th the brands 
investments. We have been a ble to 
give clutter b reak ing solut ions t o the 
brands but as this industry is highly 
f r agmen ted each one is f igh t ing f o r 
other 's p ie . " 

O n the same note, D i b a s h m o n i 
D a s , Director , A c u m e n Ma rke t i ng 
So lu t ions shares, "As there is no 
entry bar r ie r in this industry it is very 
c lu t te red . People w i thou t p rope r 
know l edge or infrastructure are 
c o m i n g and d i lu t ing the qual i ty of 
the wo rk . A lso in some cases t imely 
payment is ano the r big cha l l enge . " 

\\L S O L U T I O N PROVI 

D e e p a k M a g a r , Proprietor, S u p r a 
Dig i ta l , says " I t is i m p o r t a n t f o r this 
industry to unite and create a p l a t f o rm 
o r assoc iat ion which wil l represent 
the current issues a n d prob lems of 
this sector in f ront o f the gove rnmen t 
and in tha t way we can earn respect 
f r o m wha t we are d o i n g . " Thus we 
may say that Banga lo re be ing one 
o f the most i m p o r t a n t city of the 
south reg ion has more to of fe r in 
spea rhead ing the g rowth of the POP 
industry in the country . 

N a b a m i t a C h a t t e r j e e 
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