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Agenda

[/ trends impacting in-store
technology and CX engagement.
4 strategic choices for 2017.
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Chatbot image:

KPCB, Internet Trends 2016; 2. Sundar Pichai, Google CEO at 2016 Google I/O Keynote
e , June 5, 2016

>90%

voice word accuracy rates
for Baidu, Google, and

Hound voice search’
Baidu: Mandarin. Google and Hound: English.

3X

faster to shop using
voice search than navigating
menus in mobile apps?

10+

Number of exchanges with
customer using Sephora’s
chatbot?
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LoweBot

NAVii™ autonomous
Retail Service Robot

OBOTICS

owering associates to focus on the

izt e TALLY

Fully autonomous shelf auditing
and inventory control







Time Zara spends on store
inventory after installing
RFID tags’

ternet of 1/8 the tim
INgs value =~
eation $10M

e are just be |nn|ng to see the impact of

based on engine
performance data 2

Additional cost for 1 extra
mile driven each day by all
UPS* Drivers WW3

G o (T e £
Retail Transportation Logistics $ 3 O M

Source: 1. Wall Street Journal, Seﬁt 16, 2014 2. Fortune Oct. 10, 2014 3. Wired magazine, June 2013
Zara photo credit: Leitonmahillo Ot

er names and brands may be 'the property of others.



Information where you need it.

|
Converted into action.
e r I O Action converted into value.
I Clear ROl in time savings, accuracy.

ext-level on-site & in-field productivity

— 3000

‘ Employees using voice-
i activated Theatro
wearables at
The Container Store’

The Container Store image:

Lifting image: v

Smart goggles image: Intel.

1. The Container Store , June 14, 2016



ever Have - ...

retailers collectively nearly

Say S 1.4 TRILLIC
or out Of [ -
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if this problem was
completely fixed®




Plnterﬁst VlSl#aI Search Ima%es mmmm&mwm

-went-from-a-moon -a-real-worl n
1. money.cnn.com/2017/02 08/tec nolo /leerest lens/, 201
2. WWW, kgcb com/blog/2016-internet-trends-report

1 Billion

Objects can be recognized
by LENS, Pinterest visual
search new feature’

10-20 Milliol

Snapchatters view live
stories each day. More users
watched college football and

MTV Music Awards on

Snapchat than watched the
events on TV.2
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ersonalizat3s 8 Billio

: by 2025
but still feels personal (up from $643.7 million in 2016)"
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Star_bt]gcks app, Amazon Echo, and Mar1c$1es1aéWatson dress images:
re-in - - -

! l-intelligen
1. www.tra a.com/newsroom/pre




4 strategic choices for
2017.

Which are really recommendations for enabling Responsive Retail in 2017 and
beyond.



It's about in Store
teshnelogy prioritization

o cumulative effect.
More a vendor’s favor, less yours.

t I l | t
Integrated. Holistic.
- From online beginning to follow-up service end.
O l I rh é Inclusive of content.
ata acquisition and analysis.

Enabling teeinology and business process.

Other names and brands may be claimed as the property of others.

Source: “The CEO Guide to customer experience,” McKinsey and Company, August 2016.
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Other names and brands may be claimed as t 2
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Products. ' f =
Limited data sources.
It’s about the internal processes.

_ enterprise

[ | |
Looks Outward.
FI sIa iges. And ever-new services.
3 Unlimited data sourées:
' " It’s about the customer.

iy ~| i

Sources: images: Star-tribune.com; Eptica.com; Source: 1. Minewhat.com, Nov. 2014 2. Inter|
Other names and brands may be claimed as the property of others.

Sources: Emiel van Schaik, SVP, SAP, December 2016; “Six building blocks for creating a high performing digital enterprise,” September 2015; ZDNet.com, December 2016.

3 3. Internet Retailer 2015
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It's about responsive

V@ta || WELCOME TO breakthrough retail

Beyond the merger of digital to F 2 |

physical. 2 %

redefinition | 38 Ew o

Of the store: capabilities,

| @]} One One One RESPO
inventory, real estate, labor, 4 4

purpose, necessary size, metrics. Sggrsnl SFI;IEORP VI(%W VI(%W I%IESJI-\A/}E-
Of product. Of Services. Of P&L Brand platfor the data New gﬂ?p(i)“slees
expectations. Of the Value of the promis m shopp truth New Froducts
Store and the associates. e VVE LCOM E qfo the N EXT New Sizes

gt the ;gﬁger-shwper GENERATION of responsive retail

Other names and brands may be claimed as the property of others.

Photo source: cnet.com




i THANK YOU

Rachel Mushahwar
General Manager, Americas: Retaill,
Hospitality, and CPG

@RachelMushahwar




