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NEWS 

Kraft Heinz Co. pursuing 
Unilever PLC acquisition 

P I T T S B U R G H — The Kraft Heinz Co. has 
made an offer to acquire Unilever PLC, 
which the London-based company 
rebuffed. 

"While Unilever has declined the 
proposal, we look forward to working to 

reach agreement on the terms of a trans
action," said Michael Mullen, senior 
vice-president of corporate and govern
ment affairs. "There can be no certainty 
that any further formal proposal w i l l be 
made to the boards of Unilever or that 
an offer w i l l be made at all or as to the 
terms of any transaction." 

The offer, according to Unilever, 
was for $50 per share, which included 
$30.23 i n cash and the remainder i n 
stock, for a total valuation of approxi
mately $143 bil l ion. The company reject
ed the offer, saying it was too low. 

Investors reacted enthusiastically 
to the news of the acquisition pro
posal. In early trading following the 
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announcement on Feb. 17, Unilever 
shares surged $4-40, or 10%, i n trading 
on the New York Stock Exchange, for $47 
per share. Kraft Heinz shares rose $4-72, 
or more than 5%, to $92.01 per share, i n 
trading on Nasdaq. 

Unilever is a significantly larger 
business than Kraft Heinz. Its earnings 
i n 2016 were €5,370 mi l l ion ($5,734 m i l 
lion), 66% greater than $3,452 mi l l ion 
at Kraft Heinz, and Unilever sales of 
€52,713 mi l l ion ($56,266 mill ion) were 
more than double Kraft's $26,487,000. 
Kraft Heinz's market capitalization i n 
early trading on Feb. 17 was $106 bil l ion. 

The takeover bid comes at a time of 

tepid growth at Unilever. The company's 
adjusted earnings growth in 2016 was a 
modest 3%. Paul Polman, chief execu
tive officer characterized the results as 
"good all-around performance" affected 
by "severe economic disruptions, par
ticularly i n India and Brazil, two of our 
largest markets." 

The challenging environment was 
projected to continue into 2017. 

"The tough market conditions 
which made the end of the year particu
larly challenging are likely to continue 
i n the first half of 2017," Mr. Polman 
said. "Against this background, we ex
pect a slow start w i t h growth improving 
as the year progresses." 

A combination of 
Kraft Heinz and 
Unilever would 
generate sales of 
approximately 
$83 billion. 

Unilever operates three principal 
divisions: The Americas, Europe and 
a combination of global clusters, Asia, 
AMET (Africa, Middle East and Turkey) 
and RUB (Russia, Ukraine and Belarus). 
I n 2016,43% of sales were i n developed 
markets and 57% were i n emerging 
markets. 

A combination of Kraft Heinz 
and Unilever would create a company 
w i t h sales of approximately $83 bi l l ion 
and a global footprint that extends 
throughout food and beverage and into 
the personal care categories. Key food 
brands i n the Unilever portfolio include 
Hellmann's, Knorr, Ben & Jerry's, Lipton, 
Magnum and Country Crock, F B N 


