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designer Mathieu Mategot through the use 
of perforated metal, and to contemporary 
industrial design through the use of b londe 
wood veneers and plywood. 

The space Is divided Into three 
separate zones: each in cohesion with 
the overall aesthetic through the use of 
the signature wood, metal and decorat ive 
finishes. Including exposed white-washed 
brickwork and the appl icat ion of the 
signature Pret A Manger burgundy. 

The first zone is realised in metals and 
allows for quick service for those buying 
food and coffee to go. 

The second zone, which Is demarcated 
by differing materials including woods and 
white textured tiles, features high stools and 
poseur tables, al lowing customers to check 
their smartphones and tablets. 

Meanwhile, the third zone offers richly 
coloured upholstered chairs and oak tables 
for those visitors wishing to stay longer. 

Here, perforated screens create a sense of 
privacy between seating groups, set against 
timber strip panel led walls. 

The series of seating elements in 
store are chosen to reflect the ethos of. 
and brand itself. The star banquette, 
for example, takes It inspiration from 
the brand's logo In its side profile, a n d 
uses blonde oak and red leather 
upholstery, while the din ing chairs in 
brushed steel are upholstered In green 
leather seating or f inished in perforated 
b londe moulded plywood. 

The lighting design includes wall 
lights featuring the brand's star motif 
and decorat ive fittings that use sheets of 
perforated metal to gently diffuse light 
within the space. 

In the evening, the refrigerators are 
concealed with decorative perforated 
timber access doors to create a 
calmer ambience. RF 


