
ESSAY 

Omnimobile 
V

is i tors to Egypt qu ick ly no t ice a m o r e 
explicit form of s o m e t h i n g t ha t h a p p e n s in 
tour i s t d e s t i n a t i o n s e v e r y w h e r e . 

Take a vaca t ion t h e r e a n d you m i g h t 
find yoursel f in a fantas t ic Cai ro hotel . If 

you ' re lucky, it wi l l be a beaut i fu l , h i s to r ic b u i l d i n g 
r u n by a c h a r m i n g m a n a g e r w h o s e e m s to k n o w 
e v e r y t h i n g . His r e s t a u r a n t r e c o m m e n d a t i o n s are 
r e m a r k a b l e ! 

It m a y not s u r p r i s e you to find t ha t he ' s no t just 
u s ing h is o w n c u l i n a r y exper t i se w h e n he r e c o m m e n d s 
a l u n c h p lace , however . He's a lso ge t t ing a k i ckback 
from the r e s t a u r a n t ' s owner . After l unch , t h e t ax i 
dr iver w h o t akes you to a del ightful p a p y r u s shop is , 
of course , a lso ge t t ing a little s o m e t h i n g from tha t 
shop. T h e nex t day, you w o n ' t go for a r ide on jus t a n y 
camel . You'll b e c l imb ing on top of a n a n i m a l o w n e d 
by a m a n w i t h a spec ia l r e l a t ionsh ip to t h e tou r g u i d e 
w h o drove you the re in t h e first p lace . 

What does the 
self-driving car 

mean for brands? 
It's cal led baksheesh, a n d t h r o u g h m u c h of 

the wor ld it's h o w out-of-home adve r t i s ing is done . 
Essent ia l ly an e labora te c o u r t e s y sys tem, b a k s h e e s h 
r e w a r d s t hose w h o phys ica l ly b r i n g c u s t o m e r s to 
bus ine s se s . 

In the US, t ravelers a re e x p o s e d to adve r t i s ing 
w h e n in the car, bu t in m u c h of t h e wor ld , t h e r e is 
a b a k s h e e s h sys t em tha t p u t s you in a car going to 
a specific b u s i n e s s . Both succeed due to a n e t e rna l 
t r u t h : m a r k e t i n g is inc red ib ly effective w h e n peop le 
are in mot ion . W a n t to r each po ten t i a l cus tomers? 
Get in to t h e car w i t h t h e m . 

However , un l e s s you 've b e e n u n d e r a rock t h e 
last few yea r s , you k n o w tha t ca r s a re c h a n g i n g . And 
fast. Technologica l a d v a n c e s — i n c l u d i n g in te rac t ive 
m a p p i n g sys t ems , vehic le connec t iv i ty , a n d , 

u l t imate ly , self-piloted cars — a r e abou t to c h a n g e 
rad ica l ly h o w t h e wor ld moves . Th i s h a s p ro found 
impl i ca t ions for b r a n d - b u i l d i n g . 
C H A N G I N G T H E ( C A R ) C H A N N E L 

Today 's c o n s u m e r s a re on the go in a l m o s t every 
s e n s e . W h e r e a s a gene ra t ion ago, it w a s c o m m o n 
for peop le to t rave l from h o m e to w o r k a n d back, 
n o w a d a y s peop le a re less g r o u n d e d t h a n ever. T h e 
mos t effective m a r k e t e r s r each t h e m as t h e y move . 

As S tephen Q u i n n , chief m a r k e t i n g officer 
of Wal -Mar t once said: "Mobil i ty is go ing to b e a 
mass ive g a m e c h a n g e r a n d it wi l l c h a n g e the en t i re 
re ta i l i ndus t ry . If you don ' t l ike c h a n g e , y o u wi l l l ike 
i r r e l evance less ." 

T h e facts s p e a k for t h e m s e l v e s . At leas t 43 
pe r cen t of c u s t o m e r s h a v e u s e d the i r mobi l e p h o n e 
w h i l e w a l k i n g t h r o u g h a b r i ck -and -mor t a r s tore. 
Google r e s e a r c h s h o w s t ha t 98 p e r c e n t of A m e r i c a n s 
swi t ch b e t w e e n dev ices in t h e s a m e day, a n d dr ive 
near ly tw ice as m a n y mi l e s as t h e y did in 1980. 
Acco rd ing to t h e US C e n s u s Bureau , t h e average one­
w a y da i ly c o m m u t e for A m e r i c a n s is 25.5 m i n u t e s . 
Tha t ' s a lot of t ime spen t i n t h e car. 

For m a n y , it feels l ike a lot of t i m e w a s t e d . 
However , as Uber a n d se rv ices l ike it h a v e a l r eady 
s h o w n , the re ' s a big difference b e t w e e n d r iv ing a n d 
b e i n g d r iven . Pas senge r s c a n work , play a n d c o n s u m e 
m e d i a , all w h i l e m e r e feet from phys ica l s tores . Cities 
a re b e i n g r e s h a p e d t h r o u g h t w o huge , revolu t ionary 
t r ends : car s h a r i n g a n d self-driving cars . 

As t h e U b e r e c o n o m y h a s exp loded , so too h a s 
s p e c u l a t i o n a b o u t h o w b r a n d s wi l l a p p r o a c h th i s 
e n o r m o u s n e w a u d i e n c e . B rands like S t a r w o o d Hotels 
a n d Chobani have a l ready r u n experient ia l campa igns . 
Last year, n e w riders of Lyft received a case of p u m p k i n -
spice y o g u r t in e x c h a n g e for b o o k i n g a car, r e s u l t i n g 
in 19,000 peop le r ece iv ing free y o g u r t in t w o h o u r s . 

A d v e r t i s e m e n t s in s h a r e d ca rs h a v e lots of 
a d v a n t a g e s . Drivers a re able to e a r n m o r e m o n e y from 
work that they are already doing. Marketers can influence 
b u y i n g dec i s ions of the i r t a rge t a u d i e n c e by de l iver ing 
rea l - t ime , con t ex tua l l y t a rge ted ads i m m e d i a t e l y 
before p a s s e n g e r s m a k e p u r c h a s i n g dec i s ions . 
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Uber r iders a re often pass ive ly en joying the r ide 
r a the r t h a n s t r e s s ing out a b o u t traffic, a n d as s u c h a r e 
eager to w a t c h a v ideo , l i s ten to a DJ or check out a 
spo t for a n e a r b y flash sa le . 
T H E C A R A S M O T H E R B R A I N 

Ride s h a r i n g is fos ter ing i n n o v a t i o n in t h e car-
m e d i a space , bu t it 's t h e se l f -dr iving ca r t ha t h a s the 
po ten t i a l to real ly t r a n s f o r m t h i n g s . 

Near ly al l a u t o m a k e r s be l ieve a u t o n o m o u s 
vehic les a re b o t h a good a n d feasible idea. Google 's 
se l f -dr iving ca rs h a v e a l r eady d r iven mi l l ions of 
mi les on US roads . T h e only t h i n g e x p e r t s d i s ag ree 
on is t i m i n g , a l t h o u g h 'by 2020 ' h a s b e c o m e a n 
inc reas ing ly p o p u l a r refrain. 

Forward-looking marke te rs are already t h ink ing up 
ways to reach consumer s w h o a re no longer preoccupied 
wi th navigat ing t h r o u g h traffic. A mall retailer migh t 
send a self-driving vehicle to a consumer ' s home , give 
her a lift to the store, and then a ride back home. 

A u t o n o m o u s vehic les c a n essen t ia l ly b e c o m e 
access po in t s for b r a n d s , poss ib ly l ead ing to n e w 
r evenue s t r e a m s for a u t o m a k e r s — in coope ra t i on w i t h 
adve r t i s e r s a n d n e t w o r k p rov ide r s — t h a t cou ld profit 
from da t a col lec ted from p a s s e n g e r s . 

Self-driving ca rs h a v e t r e m e n d o u s po ten t i a l 
not on ly to collect da ta bu t a lso to r e s p o n d w i t h 
interact ivi ty . Th i s is a l r eady h a p p e n i n g w i t h a 
t echno logy t h a t ' s b e e n a r o u n d for yea r s bu t h a s 
only recen t ly got ten good e n o u g h to rely on: voice 
recogn i t ion . N e w serv ices a re no t on ly r e s p o n d i n g to 
c o n s u m e r n e e d s , bu t a n t i c i p a t i n g t h e m , as wel l . 

You c a n a l ready ask your p h o n e to "Take m e to the 
neares t gas s ta t ion," do bas ic a lgebra, research p roduc t 
pr ices , send text messages or u p d a t e a Facebook s ta tus . 
Google N o w c a n tell you w h a t ' s p l ay ing on the radio 
a n d a le r t you to traffic j a m s , t r a i n delays a n d concer t 
t ickets go ing on sale . If a rad io ad for McDona ld ' s 
spu r s you r appe t i t e , Google N o w can i n s t an t l y offer 
you d i r ec t ions to t h e c losest loca t ion . 

More s e a s o n e d m a r k e t e r s wi l l r e m e m b e r t h e days 
of e r ro r -p rone vo ice - recogni t ion sof tware , w h e r e by 
t h e t i m e one h a d c l eaned up t h e e r rors , it w o u l d h a v e 
b e e n faster jus t to wr i t e ou t t h e m e s s a g e . T h o s e days 
a r e long gone . T h e s e se rv ices opera te l ike s o m e t h i n g 
s t ra igh t out of Star Trek, r e c o g n i z i n g b r a n d s , ema i l 
con tac t s , a n d even app l ica t ion c o m m a n d s seamless ly . 
In a s tudy done by Stone Temple , a digi tal m a r k e t i n g 
firm, Google N o w scored a n impress ive 88 pe r cen t 
success ra te in a n s w e r i n g voice que r i e s . Siri scored 
S3 pe rcen t , a n d C o r t a n a 40 pe rcen t . As p r o m i s i n g as 
t h e s e n u m b e r s a re , it 's deep ly exc i t ing to t h i n k abou t 

100 pe r cen t success ra tes , a n d t h e abil i ty to a n a l y z e 
m o r e in t r i ca te que r i e s . Expec t all of th i s (and more ) to 
b e bu i l t in to t h e d a s h b o a r d conso le soon . 

M e d i a in t h e ca r t h u s serves as a k i n d of mobi le 
c o m m a n d center . Voices a n d i m a g e s tell c o n s u m e r s 
abou t p r o d u c t s a n d se rv ices . Shoppers c an s imply 
s p e a k a c o u p o n code to r e d e e m a p u r c h a s e ent i re ly 
t h r o u g h voice cont ro l . 

Of c o u r s e , no t eve ryone loves t h i s fu tur is t ic 
v is ion . You c a n e x p e c t to see a l a n d r u s h over w h o 
cont ro l s w h i c h a spec t s of in -car adve r t i s ing . At a n 
i n d u s t r y c o n v e n t i o n in J u n e , Audi Chief Execu t ive 
Ruper t Stadler took a dig at sof tware c o m p a n i e s l ike 
Google . "A car is one ' s s econd l iv ing r o o m today," 
h e sa id . "Tha t ' s p r iva te . T h e only p e r s o n w h o n e e d s 
access to t h e d a t a o n b o a r d is t h e cus tomer . Audi t akes 
t ha t ser iously." 

W h e t h e r Audi , Google or s o m e o n e else b r i n g s 
it to you , the re ' s lit t le doub t t ha t t h i s k i n d of in -au to 
interactivity is coming . Amazon ' s recently released Echo 
t akes the logic of Google N o w a n d Siri a n d up roo t s it 
from the s m a r t p h o n e entirely. This a lways-on addit ion to 
the h o m e a l lows use r s to play mus ic , control connec t ed 
devices in the h o m e , check spor t s scores a n d even re­
stock selected h o m e staples u s ing A m a z o n Pr ime . Echo 
is a g l impse into the future of voice control : Every th ing 
is avai lable by voice , a n y w h e r e , at a n y t ime . 

T h e ful ly- integrated car, w h e r e dr ivers effortlessly 
access the comple te ex ten t of the i r c loud-based data , 
app l i ca t ions , a n d t h e t rove of da ta to b e m i n e d from 
t h e w e b wil l forever c h a n g e t h e g a m e of o m n i c h a n n e l 
m a r k e t i n g . 

T h e au tomob i l e is a w a k e n i n g from its s t a t u s as 
a digi ta l cul de sac . I m a g i n e t h e poss ibi l i t ies w h e n 
r a d i o - b a s e d p r o m o t i o n s a re ac t iva ted v ia a voice 
c o m m a n d to a s m a r t p h o n e or GPS, or a song h e a r d on 
t h e rad io c a n b e i n s t a n t l y p u r c h a s e d on iTunes . 

Ult imately, o m n i c h a n n e l is abou t r e a c h i n g 
consumers on the move, wherever they are, on their o w n 
te rms . It still has some catching up to do with America 's 
p r i m a r y form of t r a n s p o r t a t i o n , bu t if you w a n t to get 
a head s tar t on the next big innova t ion in o m n i c h a n n e l 
market ing, keep a n eye out for the self-driving car. 
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