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INAN, establ ished in 2 0 0 3 , t oday 
boasts a f o rm idab le l ineup of 
shareholders, inc lud ing the Savola 
Group -one of the largest f o o d g roups 
in the MENA and Turkey reg ion, Jarir 
Investments and Al Zami l . 

A t incept ion, the strategic d i rect ion 
for KINAN was to assist in the 
expansion of Panda Supermarkets 
(a Savola subsid iary) by deve lop ing 
retail centres anchored by Panda. 
Since jo in ing KINAN seven years ago, 
choice on where and how to play 
was fo remost to the man w h o wou ld 
lead KINAN to the company that 
has evolved under his watch. As the 
Managing Director and Chief Executive 
Off icer of KINAN, Nidal Jam joom is 
art iculate abou t the mission and vision 
that is being realised under his skillful 
gu idance and leadership. 

Nidal has shaped KINAN's s t ra tegy 
to tha t of a fu l l y - f ledged master 
deve loper of commun i t i es , cur ren t ly 
focused on resident ial c o m m u n i t y 
deve lopmen t and t o suppo r t such 
deve lopmen ts w i t h a g r o w i n g 
po r t fo l i o o f retail malls. Deve lop ing 
proper t ies such as Dana Mall in 
Yanbu, Al iat Mall in Madina, Roshan 
Mall & Al Jamea Plaza in Jeddah 
and o ther shopp ing malls in the 
per iod 2 0 0 3 - 2 0 0 6 , K INAN has 
successful ly adap ted to chang ing 
marke t demands and needs. By 
2 0 0 9 , market ev idence ind ica ted 
tha t h o m e buyers in Saudi Arab ia 
were seeking comp le te exper ience 
commun i t i es w i t h resident ia l and 
retai l ing c o m p o n e n t s in place. 
K INAN f lawlessly adap ted its 
s t ra tegy realising the need for t he 
deve loper to remain c o m m i t t e d 
t o its pro jects beyond sales & 
handover and as such, K INAN grew 
its in-house exper t ise in c o m m u n i t y 
and p rope r t y managemen t so as to 
personal ly cater for its c l ients and 
cus tomers ongo ing needs. Today, 
the m a n a g e m e n t a rm o f K INAN is 
one o f its major s t rengths. K INAN 
uti l ises its mall deve lopmen t and 

"Saudi Arabia is a 
huge market with 
immense opportunity 
for developers who 
are willing to serve 
customers right 
through the journey 
to home ownership" 
says Jamjoom. 
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m a n a g e m e n t expert ise to anchor 
resident ia l deve lopmen ts w i t h 
c o m m u n i t y retai l centres and 
associated ameni t ies, as par t of 
its c o m m i t m e n t to of fer Saudis a 
comp le te c o m m u n i t y exper ience 
inc lud ing qua l i ty hous ing, l i festyle 
and p rem ium services. 

From a Saudi perspect ive, KINAN is 
o f fer ing a d ist inct po in t of d i f ference 
f rom the usual t rend of developers. 
Rather than sell ing vacant p lots to 
end users w i th the risk of delayed 
deve lopment for many years, the 
KINAN propos i t ion is to develop 
comp le te communi t ies w i th the 
responsibi l i ty for the overall 
p lanning of the ent i re master 
c o m m u n i t y and embark 
on a pre-agreed plan w i t h 
independent sub-deve lopers 
for the cons t ruc t ion of 
homes, addi t iona l t o KINAN's 
home cons t ruc t ion act iv i ty. 
This approach propels 
the c o m m u n i t y under 
deve lopmen t to full matur i t y 
in a reasonable t ime frame. 
Dur ing the planning phase, KINAN 
ensures that appropr ia te weight and 
considerat ion is given to commun i t y 
amenit ies and services, such as parks 
and landscaping, mosques and other 
key services. KINAN ensures that all 
p roducts cater to customers ' diverse 
tastes in design, style and price 
points, which leads to an enhanced 
commun i t y of fer ing a var iety of 
archi tectural designs w i th high 
qual i ty standards of const ruct ion. The 
end result for owners and investors is 
an asset w i th long te rm, sustainable 
value in a desirable communi ty . 

The Saudi popu la t ion is clearly 
suppor t ive of the KINAN approach, 
as it has wi tnessed rapid sales in all 
communi t ies it has deve loped til l 
date, bo th in Riyadh and Jeddah. 
Surveys indicate that over 85 per cent 
of residents in KINAN's first 
residential commun i ty : Masharef 
Jeddah wou ld refer KINAN develop­
ments to fami ly and fr iends. As a 
result of this posit ive feedback f rom 

"We definitely aim to 
serve customers better 
than anyone else out 
there, our customer 
service centre takes 
care of you from day 
one up to the time 
when you have long 
handed over your 
home" says Jamjoom. 
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the communi ty , owners achieve 
sustainable g r o w t h on their single 
most impor tan t investments -
homes. The Saudi consumer values 
the convenience of.close prox imi ty 
commun i t y retail and KINAN 
provides a qual i ty mix of locally-
owned retai l ing concepts comb ined 
w i th internat ional brands in its retail 
o f fer ing. KINAN ensures tha t their 
retail centres play a role beyond just 
retail ing, they play host to communi ty 
act iv i t ies and also offer oppor tun i t ies 
to young and upcoming retailers 
to test new concepts for market 
readiness, where feasible. 

Today, KINAN has 7 major pro jects 
at d i f ferent stages of execut ion, 
to ta l l ing in excess of 6 , 0 0 0 , 0 0 0 m 2 . 
A to ta l o f 2,100 units are under 
deve lopmen t and wil l f o rm par t 
of the c o m m u n i t y exper ience. 
Nidal J a m j o o m is ensur ing KINAN 
speci f ical ly ta rgets the med ian 
sector of the housing market by 
deve lop ing homes w i th in the SR1.1M 
- SR2.5M range and is aggressively 

ta rge t ing homes in the SR0.65M -
SR1.1M range. Through Nidal's v is ion 
and unique perspect ive on p roper ty 
deve lopmen t and management , 
K INAN is b r ing ing life t o its mission: 
'Serve to Succeed' . Nidal is hands 
on regard ing cus tomer service and 
believes he has found one o f the 
cornerstones tha t sets K INAN apart . 

KINAN's t ra i lb laz ing new 
commun i t i es under deve lopmen t in 
Jeddah and Riyadh, named Masharef 
and Masharef Hills respectively, 
are soon t o host Ci tyscape award 
w inn ing c o m m u n i t y retail centres. 
Masharef Hills retail centre t ook the 

honours in 2014 and Masharef 
Jeddah retail centre w o n the 
award in 2015. These centres 
wil l s t rengthen c o m m u n i t y 
ties whi lst o f fe r ing a premier 
l i festyle exper ience. 

Its retail p rope r t y por t fo l i o 
compr ises nine shopp ing 
malls in seven cit ies w i th in 
KSA, to ta l l ing in excess of 
4 5 0 , 0 0 0 m 2 in GLA, w i t h three 

new malls current ly under 
cons t ruc t ion , t w o o f wh ich wi l l be 
c o m m u n i t y malls. 

Retail deve lopmen t p ipel ine 
underway adds an add i t iona l 
2 0 , 0 0 0 m 2 in annual GLA for the 
foreseeable future. As a caps tone to 
the comp le te c o m m u n i t y exper ience, 
plans are underway to add fami ly 
c lubs in KINAN commun i t i es already 
under deve lopmen t - these wil l 
inc lude gyms, sw imming pools, 
events hall, play park, j o g g i n g trails, 
mu l t ipu rpose cour ts and much more. 
W i t h a s t rong pipel ine of pro jects 
bo th in residential and retai l , Nidal 
feels the company is just beg inn ing 
on its journey and amb i t i on t o be 
a t o p t ier in tegrated commun i t i es 
master developer in Saudi Arabia. • 

For more information on 
KINAN's community offering and 
retail developments, please con tac t 
Bandar Nagro 
Tel: +966 12 651 9393 ext. 188 
E-mail : bnagro@kinan.com.sa 
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