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Lowe's tests robot staff to 
improve store experience 
US h o m e i m p r o v e m e n t g i a n t 
Lowe's has developed robot shop 
assistants tha t i t is p i l o t i n g i n one 
of its Cal i fornia stores. 

L o w e ' s w i l l test t h e r o b o t s , 
k n o w n as OSHbots, i n a San Jose 
b r a n c h o f i t s O r c h a r d S u p p l y 
H a r d w a r e bus ines s as p a r t o f 
efforts to improve service i n stores. 

The robots have been developed 
by Lowe's Innovat ion Labs, i n part­
ner sh ip w i t h F e l l o w Robots and 
S i n g u l a r i t y U n i v e r s i t y , a n d can 
check w h e t h e r items are i n stock 
and guide customers to where the 
products are located in-store. 

Shoppers can use a touchscreen 
to select products, 'show' the robot 
items they are looking for by pass­
i n g an example i n f r o n t o f a 3D 
scanner or speak to the robots , 
w h i c h can communicate i n a v a r i ­
ety o f languages. 

I t is also possible to connect to 
h u m a n advisers v i a the robots. 

Lowe's I n n o v a t i o n Labs execu­
tive director Kyle N e l said: "Reta i l 
real ly hasn't changed m u c h i n the 
last couple o f hundred years. 

"The robots are the first thing that 

OSHbot can help shoppers find items 

can r e a l l y change the cus tomer 
experience. It's a w h o l l y different 
experience f rom anything i n re ta i l . " 

He sa id tha t the robots are no t 
seen as a replacement for shopfloor 
staff and told magazine Advertising 
Age: "What our sales associates are 
amaz ing at d o i n g and w h a t they 
love spending t ime on are consult­
i n g a n d h e l p i n g customers w i t h 
their projects and solving problems. 

" W e can let the robots answer 
q u e s t i o n s l i k e ' w h e r e are t h e 
hammers?'" 


