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Audi City f i rs t opened its doors i n L o n d o n i n 

2012, packing a m a x i m u m car-buying experience 
in to a m i n i m a l space. Sven S c h u w i r t h , senior d i 
rector of b r a n d a n d sales deve lopment at A u d i , 
says A u d i City allows customers to experience the 
w h o l e m o d e l range i n an innovat ive and p l a y f u l 
way. M u l t i - t o u c h tables f u n c t i o n m u c h l ike tablet 
computers, a l l o w i n g customers to easily navigate 
options. The f loor-to-cei l ing project ion w a l l , called 
the " p o w e r w a l l , " can display ful l -s ize conf igura
t ions . What ' s more , customers ' movements are 
captured o n camera, so they can contro l the w a l l 
image or navigate the m e n u using gestures or steps. 
Through the Powerwall , customers can t u r n a car 
360 degrees, drive i t through v i r tua l landscapes and 
listen to the engine. 

One w o u l d t h i n k that big-t icket purchases l ike 
cars generally require test drives, and S c h u r w i r t h 
says th is is understandable and possible t h r o u g h 
a nearby par tner dealership. " I n parallel , w e also 
notice that many customers are so convinced by the 
realistic presentation of cars at A u d i City that they 
order their car r ight o n the spot," he adds. 

Due to the success of Audi City i n London and Bei
j i n g so far, there are plans for more stores i n major 
metropolises i n the future. S c h u r w i r t h says that i n 
London, sales have increased 60 percent over what 
they were w h e n an A u d i Forum was i n the same l o 
cation. A n d i n Beijing, he says there are more t h a n 
8,000 visitors per week. "Essentially, w h a t makes 
A u d i City something special for visitors is that i t suc
ceeds i n connecting the real w o r l d w i t h the v i r tua l 
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